ROAD SCHOLAR

SPONSORSHIP



Road Scholar at a Glance

Not-for-profit Road Scholar is the world leader in
educational travel for lifelong learners, serving more
than 135,000 people annually with programs in over
100 countries throughout the United States and at
home.

Founded as Elderhostel in 1975, Road Scholar has served more
than 6 million lifelong learners over the past 50 years. Our
programs combine travel and education to provide experiential
learning opportunities featuring an extraordinary range of topics,
formats and locations.

For more information, please visit us at roadscholar.org/about.



The Not-for-profit World Leader
in Educational Travel.

1975

135,000

72

Founded as a not-for-profit
organization
Then known as Elderhostel, the

organization began on college campuses in
New England.

Participants served per year

Road Scholar serves lifelong learners
from across North America.

Average age of a Road Scholar
participant

Road Scholar programs are open to
adults ages 50 and up.

28%

4,775

6 Million

Average number of participants
who are solo travelers

Of this group, 85% are women, 60% are
married and still traveling solo.

Learning Adventures in over 100
countries and all seven continents

Road Scholar hosts programs around the
world and online.

Number of participants who have
traveled with Road Scholar since
its founding.



Road Scholar’s
Reach

Our community of active and
interested participants is more than
700,000 strong. We communicate
through a wide range of channels,
including direct mail, email, search
engine marketing, social media,
influencer, radio and television

messaging.

80K
FOLLOWERS
ON INSTAGRAM

367K
FOLLOWERS
ON FACEBOOK

200+
ROAD SCHOLAR
AMBASSADORS

1 Million+
ACTIVE CONTACTS IN
OUR EMAIL DATABASE

160 Million
EMAILS SENT
EACH YEAR

2 Million+
HOUSEHOLDS
REACHED THROUGH
DIRECT MAIL

18K+
MONTHLY BLOG
READERS



Road Scholar’s Audience

Road Scholars are no ordinary travelers. They are lifelong learners
over the age of 50 from diverse cultural and professional
backgrounds.

They are students of the world and the guests you hope to sit next
to at a dinner party. They lead interesting lives because they’re
interested in everything.

Road Scholar attracts adults who are open-minded and
intellectually curious — and these shared characteristics often
create a quick and lasting bond among participants.

25% 53% 70% 67%
RETIRED NETWORTH FEMALE BETWEEN
EDUCATORS S1M+ TRAVELERS AGES 60-79



Why Partner With
Road Scholar?

Connect your organization with
the world leader in educational
travel for lifelong learners.

e 100,000+ participants each year
e Programs in 100+ countries

e 500,000 nights booked annually
e Exceptional satisfaction: NPS 77



Amplifying Your Destination’s Story
With Trusted Travel Voices

Reach a broader, diverse network of culturally curious travelers

who trust these authentic voices.

As a proud underwriter of “Joseph Rosendo’s Steppin’ Out,”

“Samantha Brown’s Places to Love” and “Fly Brother with Ernest White

I1,” Road Scholar connects with millions of curious travelers. We’d love

to discuss how our

nartnership can share your destination with their

highly engaged auc

lences.



Our Esteemed Partners, Past & Present

MANITOB/A

CANADA'S HEART IS CALLING



Co-Marketing With
Road Scholar

e We create and promote your destination or
service to Road Scholar’s audience

e Turnkey execution by our in-house creative
team

e Shared visibility through trusted storytelling

e Catalogs & brochures, Email, Social media,
Web content & More

Ready to get started? Email us at
partnerships@roadscholar.org



Digital Lead Campaigns

Search and Display Lead Generation: A paid search result
(via search engine marketing or Facebook/social media
marketing) that drives traffic to a dedicated landing page.
We collect contact information from interested leads. Leads
receive a targeted email and print campaign (dependent on
contact information provided). Leads also receive a
telephone call (if phone number is provided). We can track
leads generated and enrollments from those leads.

Price per campaign: $10,000
Campaign can be 1 month, 3 months, 1 year -
cost is in the initial set-up.

Potential Reach: 500 leads



Direct Enrollment
Campaigns

Search and Display Direct to Program/ Collection:
Paid search drives traffic to a specific program page
or collection looking for a direct enrollment. Leads
who come to our website following this path receive
a targeted email campaign of relevant programs. We
can track leads generated and enrollments from
those leads.

Price per campaign: $10,000

Campaign can be 1 month, 3 months, 1 year—cost is
in the initial set-up.



Modeled Display
Acquisition Campaign

Targeted leads see Road Scholar ads on other websites.
Ads are designed to promote a specific program,
location, collection, etc.

Price per campaign: $10,000/ month

Social Media Boost

We create a Facebook post with a direct link to your

program or web landing page and boost it for a targeted
audience.

Price per piece: $1,000 per post



Homepage Tile Feature

The Road Scholar homepage features a rotating carousel of
images that drives traffic to different Collection pages in the
website.

Price per tile: $5,000/week

Potential reach: 10,000 page views/week
Link to our homepage


https://www.roadscholar.org/

Web Collection

Road Scholar Collection pages are dedicated landing pages
focused on a specific location, interest or provider. Each Collection
page gets a dedicated URL, a unique hero image, hero and body
copy, and lists all programs related to that location, interest or
provider. A Collection page can be added-on to other campaign
opportunities like email, social media posts, digital paid
marketing, video or homepage feature.

Price per Collection: $1,000
Link to Collections



https://www.roadscholar.org/collections/

Content-Driven
Landing Page

Road Scholar content pages are dedicated
landing pages focused on a specific location,
interest or provider. These differ from
Collection pages in that additional marketing
collateral can be combined into a single landing
page, and dedicated copy space allows for
direct links to product pages. Each landing page
gets a unique URL and can be added on to other
campaign opportunities like email, social
media posts, blogs, digital paid marketing,
video or homepage feature.

Price per piece: $3,000



Blog Post

A blog post on the Road
Scholar website is usually
300-500 words and can be
tied to an email
campaign, a Collection
page, a content page or
social media post.

Price per piece: $1,000



Single Program
Focused Email
Campaign

Have a dedicated email campaign created solely for
your program. Single Program Emails can contain
multiple photos, itinerary highlights, featured experts
and more. We can also

place your company logo in the bottom 1/3 of the
email campaign.

Price per piece: $5,000
Potential Reach: 150,000 Households



Free Lectures

Our free Online Lecture series is offered to Road
Scholar participants around a specific destination,
region or interest. Each lecture partnership includes a
marketing email supporting the lecture, its own
product page and inclusion in web search and
Collection pages. Lecture recordings are usually made
available for up to two weeks after the lecture date for
participants to view at their leisure,

Price Per Lecture: $10,000
Potential Reach: 1,000+ enrollments

Link to current free lectures



https://www.roadscholar.org/collections/online-lectures/free/

Dedicated
Program
Video

Use in social media, the
Road Scholar website and
email campaigns.

Price per piece: $10,000
(Road Scholar matches 25%
up to $2,500 per video)

Potential Reach:
2,000 views




Catalog/Brochure
Positioning Spread

Full page pricing with discount is based on frequency
within a given year. Fractions are available in 1/3 and
2/3 multiplied by full-page pricing.

Catalogs S8k/Piece S7k/Piece S6k/Piece

Brochure S2k/Piece S1.5k/Piece S1k/Piece



Single Program Letter

Letters can be 2-4 pages with details about a single
program, including itinerary highlights, a day-by-day
itinerary, multiple photos, lodging descriptions, instructor
bios and more.

Price per piece: $0.50
Potential Reach: 10,000 circulation



Dedicated Brochure
Mailing
Destination-, Interest- or Provider-specific, these 4- to

8- panel mailers are a great way to send a focused direct
mail campaign to a targeted audience.

Price Per Piece: $0.50-$0.75
Potential Reach: 10,000 Minimum Circulation



Sponsored Content

Destination focused content is featured in
our semiannual magazine. Included is a
two-page article written by Road Scholar’s
creative team with opportunity for input
and review from your team.

Circulation: 150K
Two-Page Spread: $5,000 per Publication



Partner Giveaways

By partnering with Road Scholar, you can
feature your destination to a vast and
engaged audience. We collaborate with
national partners, from NPR to Wheel of
Fortune, to create exciting program
giveaways.

Program Giveaway: 50% of Program Cost






X

In 2019, the Korea Tourism Organization (KTO) approached Road
Scholar with the goal of promoting tourism to Korea among our
participants. At the time, Road Scholar did not offer any programs in

Korea.

While onsite travel remains our primary focus, we also offer a robust
lineup of At Home programs designed for those unable to travel. In
collaboration with KTO, we hosted a free Online Lecture highlighting
the fascinating aspects of Korean culture.

Dedicated Email: The overwhelming interest from participants inspired us to develop

26% Open Rate | 2.6% Click Through | 500k Email Accounts an onsite educational travel program to South Korea. The response

exceeded expectations, and the program quickly gained momentum.
Free Virtual Lecture: 850+ Enrollments

Homepage Tile: Today, we’re proud to offer more than 10 departure dates for our

142 Clicks |.9% General Conversion Rate
465k+ Visits to the Homepage in the Time it was Featured

South Korea program, reflecting the strong enthusiasm and demand

from our community.
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